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Welcome to ABTS 2023: Investing
In Today for Tomorrow

fhi TTTTTTTTTTTTTTTTTTTT
360 WORK & LEARNING




Ashlyn McCarthy
BTE Volunteer
Englewood/Jacksonville, Florida
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Preparing Youth for Brighter Futures!

6E(Jommunilies
/ "‘\nSchoo\se

sssssssssssss

Florida State College
at Jacksonville
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Students

(10th-12th grade)
(6x Year)

years

invested
Mentorship

sites Englewood HS

Exposure Countries

countries
Enrichment

continents Languages

Exploration

Watch NOW - JJV BTE on Action News JAX

English Learners

Dual Language
DCPS School

Want to Get Involved? Click Here to Email the BTE Core Team or SCAN the QR Code

J&J MedTech Vison


https://vimeo.com/694078459/4ddc71b5c5
mailto:Amccar18@its.jnj.com;%20ASampadi@its.jnj.com;%20DSmalley@ITS.JNJ.com;%20AALANGAD@its.jnj.com;%20SClem@ITS.JNJ.com?subject=BTE%20-%20Learn%20More%20about%20Becoming%20a%20Mentor!
https://www.actionnewsjax.com/news/local/duval-county/new-dcps-program-gives-career-opportunities-at-risk-youth/MSSTP2JOHNDUPCJRZWC2YC34JM/

Career Engagement Plan

Goal: Develop Programming Based on Student Career Interest

J&J MedTech Vision



Event Overview

Interactive Activities and Storytelling
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VISION
Welcome to our...

Sales & Marketing Day!

September 15th, 2023

Thank you for taking time out of your busy day join us for our
Bridge to Employment Sales and Marketing Day.
And a HUGE Welcome to our Englewood High School BTE Students!

Agenda
Opening - Ashlyn McCarthy Sales 101 - Jamie Sorrells & SLDPs
Keynote Address - Kaleah Smith Sales Activity
Marketing 101 - Carol Waldeck LUNCH - Volunteers Welcome!’vm
Marketing Activity Sales Competition - Alejandra Miller
BREAK Awards & Closing

Special Thank You to Our Featured Speakers:

iith, Director, NA Sales Strategy + CX
Miller, Lead Sales Trainer
jeck, Marketing Director, US
, SLDP Manager
January '23
v, Brand Manager, US

o] <
Want to become a Bridge to Employment Mentor! Vision

Scan NOW or Visit bri Made
an or Visit bridge2employment.org o

J&J MedTech Vision



Presentation Content

Educational but Highlighting Current Trends

WHAT IS

pon

A look into ‘Barbie’s’ $150-million genius marketing
campaign: None of us really knew what the movie was
about, but we still went

BARBIE )UI"‘IICAMI WARNER
BROS. HIGHEST-GROSSING
GLOBAL RELEASE EVER

Hotby Potter

$1.34B $1.31B

Basics of Marketing

4 Ps OF MARKETING

red by 3 company tots

IT'S FREE
DONUT FRIDAY!
20 remes memsas cxx 4 rves

Visian

J&J MedTech Vision

Type of Sales

What are the different types of sales?

B2B Sales

Business to business

B2C Sales

Business to consumer

Saa$ Sales

Software as a service

ohmwonfohmen vision

NETFLIX

You Can Get Experience Now!

Resume and skill builders are everywhere

et fobumen vision

&= R n &
Any Jobl! Volunteer Work ProgramsiClubs Sports
After School or During Church, Gemmunity Student Council, Choir, ll  Team Sports, Dance,
College & School Programs. Boys & Girls Club, etc Cheer, el
pi
' s
i
' J&d . .
BTE Program Job Shadows Internships Entry Level Sales
J&J Resume Experience ll  Family, Friends, BTE [l Any Company or Career ADP, Enterprise,
& Contacts Mentors & Companies Field Cell Phone Providers

Vision

How to Get Your First Sales Job

Once you've built your resume, it's time to leverage the right resources!

Maximize College Investment
55 Administration,
Aajors and Courses

Leverage Your Network

fohmronfohson vsion

Early Career Roles
Secure Bigger Companies Through Contract Sales,
STR, SLDP and More

Vision




Structured and Engaging

Activity Content

g

Marketing
Actwuty

Commus s et s
e
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RRENT COMPANY/BRAND SLOGANS
COMPANY/BRAND: CURRENT SLOGANS:

SURRENT TARGE
COMPANY/BRAND: TARGE AUDIENCE. TREND (Growing or Declirng)

‘.u

mﬂﬂ@;;—

Fﬂal

COMPANY//BRAND:

Marketing
Activityw

COMPANY/BRAND.

COMPETITIVE DIFFERENTIATION:

TYPES OF MARKETING: COMPANY/BRAND:

COMPANY/BRAND:

TV MARKETING,

PRINT MARKETING

ONLINE MARKETING:

INSTAGRAM.

FACEBOOK.

P L -
Employment + Pt

jit

J&J MedTech

Vision

* % Sales

Activity

e

g

Opening Judging Scale:

HIGH IMPACT | MEI
3

14 e

Bridgeto e ek
Employment +

Selling Judging Seale:

HIGH IMPACT MEDIUM IMPACT
5] 2

LOW IMPACT
1

i




Start, Stop & Continue

Lessons Learned

k Tok

Sta rt icial Media
* Shorten activity worksheets

* Increase younger mentor participation
* Review previous sessions

 Build in more networking/team building breaks

Stop
e Back-to-back activities

Continue

e Evaluating the student’s interest
Rotating group assignments & nametags
Integrating soft & hard skill activities
Participation awards
Swag giveaways, music and selfie station

J&J MedTech Vision



Nichole Rouached
Site Coordinator
BTE Warsaw
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Qp'?i{,'f,%‘z,ﬁ‘: BTE - Warsaw, Indiana

Wm%&mm
Anne Hill, BTE Site Champion
Nichole Rouached, BTE Site Coordinator

3 Classes of 20, SRT/Homeroom (90 Minutes, Thursdays)
Mentor Groups (4 Students with 2 Mentors)

e Year1:2021, 57 Students

o Visit lvy Tech Community College
o DePuy Synthes Rotations

e Year 2: 2022, 54 Students

o Mini-College Fair, Grace College, Purdue Univeristy
o DePuy Synthes Job Shadow (Fall)
o Job Shadow of Choice (Spring & Con’t)

e Year 3: 2023, 46 Students

TTTTTTTTTTTTTTTTTTTTTTTT OrthoWor .
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Career Exploration

e Year1:2021
o STEM2D Activities
o Birkman Method
Personality Assessment
o Mentor Guidance
o Career Panel from DePuy Synthes
o Guest Speakers (Environmental, Health Care, Non-Profits)

e Year 2:2022
o STEM2D Career Assessment

o Professional Development - Resume & Cover Letters
o DePuy Synthes Job Shadow (Fall)
o Job Shadow of Choice (Spring & Con’t)

§ DePuy Synthes OrthoWor <.
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D
ofmsonafohmson ePuy Synthes

e Google Form Questionnaire

e Tried to keep students in
groups of 2-4

e Authentic Experience
Resist Urge for Hands-On
Engaging Experience

e Prep & Tips

4 Hours
Lunch On-Site After Session

OOOOOOOOOOOOOOOOOOOOOOOO

Warsaw

COMMUNITY SCHOOLS

OrthoWor <.
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e Google Form Questionnaire Immediately Following DPS

e Tried to keep students in groups of 2

e Authentic Experience

Resist Urge for Hands-On Engaging Experience

e Prep & Tips
4-8 Hours
Lunch On-Site With Employer

e Planned & Prepped for 54 Students - About 20 Completed

OOOOOOOOOOOOOOOOOOOOOOOO

OrthoWor <.
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goﬂvmw@groﬂwm
Job Shadow Career Engagement

e Student Engagement-Have e Don’t Start-Up with So Much
them help plan! STEM Focus

e Mentor Support - Some of the e Mentor Career Groups

best connections. :
e Continue Range of Guest

e Transportation Speakers
e Too Many Students e |Include College Major
Exploration

e Communications
e Continue Constant
Assessments

§ DePuy Synthes OrthoWor <.

Health Care



QUESTIONS & DISCUSSION



ABTS 2023 Social Media Challenge

Post It! Share It!

Think about what you learned, who you met, and what excited you the most about this session.

Remember to share your ABTS highlights on social media.

Use #ABTS2023 in your posts
To tag J&J or NIWL (FHI360), use @JNJNews or @NIWL_US, respectively

If you reference BTE, use #jnjBTE in your posts

On X, tag @btetweets in your posts

On Instagram, tag @btegrams

On Facebook, tag @jandjbridgetoemployment

@ m Er\l':;ridge t(:
mploymen
X | fomronfomron



Site Spotlights Round I
Communicating Impact Engaging Community Partners
Location: Hochelaga OR Location: St. Jacques
Time: 1:30 PM EST Time: 1:30 PM EST
/\Bridge to
O Employment
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